
OCR J834 Specification – Year 10 and Year 11 Creative iMedia 

KEY STAGE 4 



Year 11    

Study Topic Knowledge and skills Assessment Support 

R093 Creative iMedia in the 
Media Industry 

• Media industry sectors and products  

• Job roles in the media industry  

• How style, content and layout are linked to the 
purpose  

• Client requirements and how they are defined  

• Audience demographics and segmentation  

• Research methods, sources and types of data  

• Media codes used to convey meaning, create 
impact and/or engage audiences  

• Work planning  

• Documents used to support ideas generation  

• Documents used to design and plan media 
products  

• The legal issues that affect media  

• Distribution platforms and media to reach 
audiences  

• Properties and formats of media files  

This unit is assessed 
by an exam.  

 

The exam is 1 hour 
and 30 minutes.  

 

It has two sections – 
Section A and 
Section B.  
 

Section A has 10 
marks. 

Section B has 60 
marks. 

 
The exam has 70 
marks in total. 
 

Creative iMedia Text Book  
 
CGP Revision Guide 



R094 Visual Identity and 
Digital Graphics 

• Purpose, elements and design of visual identity  

• Graphic design and conventions  

• Properties of digital graphics and use of assets  

• Techniques to plan visual identity and digital 
graphics  

• Tools and techniques of imaging editing software 
used to create digital graphics – Photoshop 

• Technical skills to source, create and prepare 
assets for use within digital graphics – Photoshop 

• Techniques to save and export visual identity and 
digital graphics  

 
 
 

This unit is assessed 
by an OCR set 
assignment. 
 
The set assignment 
has 50 marks in 
total. 
 

www.photopea.com 
Creative iMedia Text Book 
 
CGP Revision Guide 

R097 Interactive Digital Media • Types of interactive digital media, content and 
associated hardware  

• Features and conventions of interactive digital 
media  

• Resources required to create interactive digital 
media products  

• Pre-production and planning documentation and 
techniques for interactive digital media  

• Technical skills to create and/or edit and manage 
assets for use within interactive digital media 
products - Photoshop 

• Technical skills to create interactive digital media  

This unit is assessed 
by an OCR set 
assignment. 
 
The set assignment 
has 70 marks in 
total. 
 
 

Creative iMedia Text Book 

http://www.photopea.com/


 
 
 
 

 

 

 

 

 

• Techniques to save and export/publish interactive 
digital media - Dreamweaver 

• Techniques to test/check and review interactive 
digital media  

• Improvements and further developments  


